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	Section 1 – Defines promotion goals, target market

1.  What is your reason for having a site? What do you hope will happen?
     (Be honest. If you're here to make money or get leads, say so.)


2. If you were your customer, why would you visit the site?
(For example, a realtor might answer, "To view properties available and potentially purchase locally.")


3. What do you have that your competition doesn't have?
(For example, a legal firm might answer, "Ability to provide in-depth answers to legal questions for $20 in 24 hours via online charge form.")


4. Relative to what you offer, what other interests do your customers have?
(For example, a mortgage broker might answer "home-buying tips, owner-builder construction tips, credit repair, lender assistance.)
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	5. If you were your customer, what words would you use to find the web site?
(For example, a training company might answer "teamwork training, management training, executive coaching, communications training," and so forth. To be sure, ask 3-15 Net-savvy customers which words they would look under in the Yellow Pages or in search engines.


6. In priority order, type the 10 most important keywords or keyword phrases from your answer above.
(For example, the same training company might answer "training, speakers, teamwork training, management training, executive coaching, communications training.")
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	Section 2 – Allows you to copy descriptions into forms

Web site Title:

Exact URL:

Email Address:

Describe site in one concise sentence: 

Describe site in two concise sentences:

Describe site in 25 words or less:

Describe site in 50 words or less:

Describe site in 100 words or less:
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	Section 3 – Title and META tag descriptions

With your competition's meta tags (from the research you did earlier) next to you, combine their keywords with your client-researched keywords to create a superior set of tags as described below.


Site Title
1. Review the 10 most important keywords from your Promotion Goals (Part 1, question 6). Based on what you learned in Step 3., define your most important key words and build a page around each. Choose the most important word (the most-searched on keyword or keyword phrase), and edit your main page for maximum keyword relevancy to that word(s). Edit the title on your Promotion Profile to read the same. As well, insert the title in place of the asterisk below, and copy and paste into your main page. Repeat this process for other keywords.

 

<TITLE>*</TITLE>




Meta Description
2. Copy and paste the keywords from your Promotion Goals (Part 1, question 5) in place of the asterisk below. Next, copy and paste your 100-word description into the same space directly after. Now that you have all the words in one spot, rearrange and combine the words to create a meaningful, keyword-savvy meta description. Do not exceed 200 characters. If you can write and use the description text as the opening paragraph also, you'll score extra relevancy points. When ready, copy and paste the code into your site. 



<META name="description" content="*">
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